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Brand and Space Design of 
Kessalao

Span i sh  c rea t i ve  consu l tancy Masquespac io  p resents  the i r 
last project real i zed in the ci ty of Bonn, Germany. The project 

consists in the brand image and inter ior design for Kessalao, a 
new take away establ ishment of Mediterranean food in the city of 

Beethoven. 

Everything starts from the brand 
image and i t ’s naming that forms 
wordplay of the German “Kess” 
and  t h e  Span i s h  “ Sa l ao ” ,  bo t h 
t raduced as cool  and amus ing 
boy. Being a play of words in two 
d i f fe ren t  l anguages  comb i ned 
by an s ,  a cap i ta l  S needed to 
d i s t i ngu i sh  both  words .  On the 
other hand the brand symbol was 
inspired by ol ive oil , as the basic 
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and principal product of the Mediterranean food, represented 
here by the drop that interprets the natural product’s r ichness. 

In so far as the interior design it’s presented by a space that 
symbol i zes the freshness of the brands’ name through a 
range of most popular colors for Germans. Red is without 
a doubt the main color, whi le the mar ine blue and yellow 
remind us of the Mediterranean Sea. Purple on the other hand 
adds a strong touch to the whole together with the principal 
red color. Materials l ike wood coming from the birch veneer 
used for the walls and pine for the furniture, where chosen to 
offer a natural look to the space. Moreover through different 

decorat ive elements made of raffia as for the seats and pots a Mediterranean 
touch is added repeatedly.


